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Serhii Red’ko
ON THE PROBLEM OF THE STADY OF PERSONALITY TRAITS OF THE HEAD
OF THE INSTITUTION

Successful operation of an educational institution is largely dependent on the professionalism, personality traits
and business manager. Modern management practices in the education sector confirms the need to prepare a modern
head of the institution — professional educational sector, which has a new way of thinking and willing to constant self-
improvement and self-development, learning innovative management techniques and implement them in daily manage-
ment activities .

The aim of the paper is to further study the personal qualities of the head of the educational institution and the
analysis of the psychological “portrait”.

The study of personality traits of the head of an educational institution attended by 32 respondents — managers of
secondary schools.

The aim of our study was to make a psychological “portrait” of the modern manager educational organization that
will identify its individual psychological characteristics in the exercise of governmental activity. To determine the per-
sonality of the leaders of schools and pre-school programs for performance management activities used test “Cattell 16
Factor Questionnaire”. The results of this technique can determine the originality of the main substructures of tempera-

ment and character personality.

Awareness of psychological “portraits” of the modern manager educational organization suggests the need to de-
velop new criteria for the selection of school leaders, detailed staffing and further their education .
Keywords: as a personal manager; head of the institution; management activities.
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Anatolii Honchar

PSYCHOLOGICAL POTENTIAL OF SCHOOL GRADUATES
IN CHOOSING A PROFFESSION OF MARKET ECONOMY

The article is devoted to the characteristics of the psychological capacity of the secondary school graduates that
promotes the selection of the market trade. The principles of the integrity in choosing of entrepreneur professions are
analyzed. The concept of the effective actions that can be called a business activity is observed as the central to the

understanding of entrepreneurship.

Keywords: entrepreneurship; market economy; psychological potential; secondary school graduates.

Introduction. Since there is humanity, there is the
problem of choice of occupation, employment, career.
Scientists have not figured out exactly when the word
“profession” appeared, but the search for the kind of
work, life choices, which have established a human be-
ing on Earth as the highest, the most perfect creation
of nature, tare confirmed in the ancient monuments,
found by archaeologists, linguists and historians. Ev-
idence of the role of conscious choice of professional
scope, purpose and destiny of man can be found even in
the New Testament (Epistle of St. Apostle Paul to the
Romans 12. 6, 7, 8): “We have different gifts, accord-
ing to the grace given to us, if prophecy that according
to the proportion of faith, whether on service, be on a
service, whether a teacher, teach, when a comforter, be
in delights, who delivers simplicity, who is heading, be
with the diligence, who is kind, have a hospitality!”.

In the world at present, there are many thousands
of different professions. How to navigate in this infinite
space of professions to choose among them the one that

would help to successtully start self-employment, and
thus the way of life?

Since today economic and business sphere in the la-
bor market is developing, the maximum number of new
professions are appearing. Most new jobs are borrowed
from the experience of foreign companies, and some are
more “trendy” names of existing occupations.

Below is a description on the three indicators of psy-
chological capacity: behavior in the social situation of de-
velopment and constituting signs of leadership activities.

About behavior. Under the influence of econom-
ic situations prevailing in its close (family) environ-
ment a corresponding school graduate’s social position
is formed. Through social position their social status
in the graduate group of peers, its status and role are
determined. Tt rebuilds their attitudes towards career
choices, starts new relationships, deepens their interest
in people. Behaviors constitute relations that operate in
a group, which is a reference for graduates and affects
their norms and rules of relationships.
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Objective indicators of behavior, aimed at the
choice of the economic profession, is a lifestyle and
social status in the group, as well as roles of peo-
ple who attract graduates’ attention. In the social
economic situation those individual characteris-
tics of the student are cultivated, which correspond
to his values and determine his accomplishments.

The development of new attitudes in graduate’s
personality. Graduate’s biological maturity goes
ahead their social maturity. Their increasing current
potential of intelligence, character and will increases
as well as their anxiety. The awareness of becoming
an adult makes him superior in his environment and
he gradually frees himself from custody and open con-
trol. The content of personal communication includes
the aspects of self-esteem, students appreciated each
other’s self-revelation, they idealize friends, the diver-
sity of their assessment, deep affection, friendship and
love. By asking “Why me?” they determine their in-
dividual abilities, potential and future prospects. How
are the personality traits in the quest to understand
the meaning of life, ideals of interpersonal relation-
ships and social importance of their future profession.
Focus on the future is the central new attitudes.
Formed individual style of activity, theoretical think-
ing: planning, nomination hypotheses, adjustment of
the search by understanding the general principle of
mastering the methods of scientific knowledge. Com-
ponents of self education are emerging: predictive self-
esteem, planning the operating system control, the
habit of mental labor as the basis of cultural knowledge
workers. Worldview, belief system and values, moral
self -esteem, life plans, dream are formed. Personal as-
pect of self education is growing. The inner “I” of the
individual is opening. There is a holistic concept of “I”,
the need for professional self-determination is forming .
The top graduate activities are profile — training. Au-
tonomy and cognitive activity is implementing, theo-
retical thinking is seizing. Educational and professional
self-education is forming. Specific ways of learning are
absorbing: note-taking, planning, schematization, mod-
eling, presentation of educational material in thesis, etc.

In terms of training profile activity preparation for a
future profession is being realized, forming the image of
“I”. The image of the “I” is a stable, conscious system of
ideas of high school students about themselves, about
what the psychological, physical and other properties
they own, how to look at the side of the behavior as they
build their relationships with others. The image of the
“I” is based on the knowledge of himself in joint ventures
with other people in the process of communication.

Thus, the main indicators of students’ personal
readiness for professional and business activities are al-
located as follows:

e the economy of thinking and behavior;

* the level of achievement motivation and
achievement in education;

»  the ability to make decisions in situations of
choice;

*  means of self-possession and self-development;

*  the ability to learn in terms of joint (partner-
ship) activities.

In choosing the profession in economic and
business sphere, the principle of integrity is happening.
This principle requires consideration of economic
occupations naked on the individual who chooses it,
and in his personal space, psychological and social
characteristics.

The principle of integrity in the choice of economic
and business professions acts in the choice of a
number of other professions that combine necessary
to implement them personal factors. The choice of
economic and business professionals based on the
principle of integrity. The main provisions of this
principle are as following:

e priority over individual activities;

»  specification of a man socially important
motives in personal goals;

* understanding of individual entrepreneurship
as a form of realization of its goal.

The first position means that the source of eco-
nomic as well as any other activity is person ‘s interests,
needs, desires, his energy, knowledge, abilities, person-
ality. Also, the goal of any business, including the entre-
preneur, is the benefit of a person or meeting the needs
of both producers and customers.

The second position is determined by the busi-
ness model by the first one (when a person real-
ized their worth, the right to their own life and work
and allowed himself to want), and allows to iden-
tify exactly what that person wants, what his mo-
tives are, and most importantly, how even the most
fantastic dreams are specified in real life goals.

The third position of a business model is under-
standing that entrepreneurship is a form of realization
of his goal. From the psychological point of view, it is
based on such qualities as synthetic human enterprise.
That is, after the motive and purpose are defined, it is
necessary to implement them, and it is the turn for the
detection of synthetic entrepreneurship as the ability
to search, explore, find and combine a variety of op-
portunities to achieve the goal. Therefore, business, ac-
cording to some scholars, should be considered as be-
haviors rather than as an activity. The person is called
an entrepreneur, unless it has “new combination”. Add
a new combination in the way of achieving the goal
(profit, the project, the creation of new services or im-
prove existing).

The fourth provision of a business model is the
following: the nature of business (enterprise as qual-
ity), from a psychological point of view, is the human
capacity for active, independent, free action, the imple-
mentation of own ideas, interests, plans, etc. in specific
situations. That is, once the personality realized his
worth, specified his motives to a certain measure, had
a courage to achieve it, having a plan and mobilizing
his efforts, there is a particular real situation in which
it is to “fulfill the action”. That is to realize that is in a
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man, all his knowledge, skills, motivations, values spec-
ify the action in a real situation. In this way, activity
and identity are reduced to a single action, which is, in
turn, unifying element, the starting point of the entre-
preneur. The effectiveness of this action determines the
level of development and serves as a criterion of his ac-
tivities. In action, the identity and activity, motive and
purpose, sense and reason are combined. It is a measure
of the individual entrepreneur, a test of endurance and
practicality all his ideas, plans, human qualities and
professional skills. And the action is always concrete.
The reality motivates people to action and demon-
strates the end result (or the first level) of business ac-
tivity and performance, behavior is a responsive basis
for understanding of what the real situation demands.
In the development and formation of personality of
the entrepreneur it is necessary to focus on the national
personal model of the entrepreneur, which can be called
“versatile”. First, this model is the nearest to Ukraini-
an mentality, and secondly, the effectiveness lies in the
behavior of a Ukrainian, that is patiently to get things
done. And a Ukrainian does his job in any given situ-
ation — crop failure, drought, disease, war, the land of
another state, etc. He knows he has to act, to do with
what is available, and the main thing is to do his job.
And for this we must do everything possible to survive.
And so do all of you, Ukrainian entrepreneurs need to
be a generalist — to know agriculture, be able to adapt

to other cultures, be able to communicate, cooperate,
rally, organize, share responsibilities, know the spiritual
and religious principles of growing plants, understand
the significance of culture, effective management of the
organization to implement the plan.

Conclusions. Thus, the starting position of a model
of an entrepreneur is an effective action in a particular
situation that is based on a kind of “universalism” of
Ukrainian nation, their principle is “to make life better
in all conditions”. The concept of the effective actions
that can still be called a business activity is central to
the understanding of entrepreneurship. Effective in
certain specific situations is an action that brings the
individual a certain” psychological income” as a new
experience, knowledge, improve communication (open-
ing new forms) with a partner, a new vision and oneself
in it, a successful financial activities, etc. Hence the ef-
fectiveness of a particular situation is called to deter-
mine the personality himself. The same situation can
be assessed in different ways by different effective ap-
proaches. It all depends on the knowledge, skills, orien-
tation and specific goal of a person. The famous Greek
philosopher Plato (427-347 BC) said: “Know yourself
and do your thing”. It is this idea of the self-cognition
and conscious choice of profession was put into the de-
velopment of science about the proper choice of suc-
cessful profession.

Jlirepatypa
Apmemosa JI.K. TIpoduiabHoe 0OyUeHUe: ONBIT, TPOOJIeMbI, TyTH pasBbiTst // IIIKOIbHBIEC TEXHOJTOTHH, —

2003. - Ne 4. - C. 22 - 31.

Bapanoecxuii A.B., [lomanenxo I'M., Il]exun I'.B. Cucrema MeTO/10B TIpodeccroHabHoi opueHTarmu. Oc-

HOBBI TPODECCHOHATHLHOT OPUEHTAINN [ yIe6HO- METOIMIECKOe

moco6ue]. — K., 1991.

Hepicasna npoepama. OcroBHi opienTHpU BUXoBaHH:A. — Kuis, 2012.

Heporcasna npoepama. Cromnunnii crangapt ocsitu. — Kuis, 2012,

Kaumxo C.I. ta in. Jliogcpkuii kanitas: csitoBuii gocsif i Ypaina / C.I. Kinumko. — K.: Ocrosu, 2006.

Jepnep II.C. Mojesib caMOOIIPeieIeHUsT BbITYCKHIKOB MPOMUIBHBIX KJIACCOB CPe/iHel 0011e0bpasoBareib-
Hoil mkoJibl// IlIkosbHble TexHoornn. — 2003, — Ne 4. — C. 50 — 61.

Manigpecm eymannoi nedazoeixu / [3a pexn. I111.O. Amonamsiui ; mep. 3 poc. B.K. Taspuibkesuu]. —
Xwmempauipkuit: loginbebruii KyasTypHO-TIpocBiTHUITbKMH 11-p iM. M. K. Pepixa ; I1-p inHoBaIiitHoi mnegaroriku
Ta rcuxosiorii XMeabHuIbkoro Hatl. yH-Ty, 2011. — 63 c.ITonintyx H.A. /lopora B 1uBoCBiT. 3 Kjac: [MeTo/I.
moci6n.] / Harasmis [omimyx. — Teprormias: Mambsa-OCO, 2013. — 215 c.

IMununenxo B.€. JliognHa B pUHKOBOMY CYCIIJIbCTBI: Opi€HTAIlil, moBe/inKa, Kyabrypa / B.€. [Innunenko. —

K.: @oumiant, 2005.

Hoodipuenxo H.A., Cepecenxosa 0O.11., ITiominox I.B. Jlioguna i npaus: Hasy. [Tocibauk mist mpodiabHOro
nasuanst. 10 kiaac / H.A. TIobipuenxko, O.I1. Cepreenrosa, I.B. Iligrisok. — K.: Harr yac, 2006. — 180 c.

IIpogeciiina opienmauia ma npayesrammyeanis moaodi. Indopmaiiiiino-meroanunuii Bicuuk. Bumnyck 1. /
Asropu-yknazgaui: O.C. Pomannos, T.B. Top6ouic, O.B. Boiiciok, JI.B. lemkosuy, B.I. ¥pycbkuii. — Teproriib, 2001.

References
Artemova, L.K. (2003) Specialized education: experience, problem, ways of the development. Shkol'nye

tehnologii, 4, 22-31. (in Russian).

Baranouskij, A.B., Potapenko, G.M., Shhekin, G.V. (1991) The system of the methods of the professional
orientation. The basis of the professional orientation [educational and methodological manual]. (in Russian).

State program. (2012) The main directions of the upbringing. (in Ukrainian).

State program. (2012) Capital standard of education. (in Ukrainian).

Klymko, S.Gh. and others. (2006) Human capital: world experience and Ukraine. K.: Osnovy. (in Ukrainian).

Lerner, P.S. (2003) Model of the self-determination in the final-year schoolchildren of the comprehensive

school. Shkol'nye tehnologii. 4, 50-61. (in Russian).




130| HEIIEPEPBHA ITPO®ECIHHA OCBITA: TEOPIA I [TIPAKTHKA Bunyck 1-2, 2014

Pylypenko, V. Je. (2005) Man in the market society: orientations, behavior, culture. K.: Foliant. (in
Ukrainian).

Pobirchenko, N.A., Serghjejenkova, O.P., Pidtilok, I1.V. (2006) Man and work. Posibnyk dlja profiljnogho
navchannja. 10 klas. K.: Nash chas, pp.180. (in Ukrainian).

Romancov, 0.S., Ghorbonis, T.V., Bojsjuk, O.B., Demkovych, L.V., Urusjkyj, V.I. (2001). Professional
orientation and employment of the youth. Informacijno-metodychnyj visnyk. Vypusk 1. Ternopilj. (in Ukrainian).

Amnarosmii Tonuap
IICUXOJOTMYECKHUI MOTEHIIHNAJ BBIITYCKHUKOB IIIKOJI B BBIBOPE
MNPODECCHI PBIHOYHOI1 9dKOHOMUKU
Packpoimo ncuxonozuueckuii NOMeHyUan 6binycKHUK08 06ueo0pasoeamenvivbix yueOnvlx 3aeedenuii, 4mo cooeti-
cmsyem 6uloopY PLIHOUHOU NPOPDECCUl; ONUCAHO NPUHUUNDL UELOCTIHOCTIU UHHOBAUUOHHO20 UHDOPMAUUOHIOZ0 NPO-
cmpancmea 6 6ulO0pe IKOHOMUKO -NPpeonpunumamensckux npogeccuil. Ilonsmue saphexmuenozo deticmeust, Komopoe
eue nasolearom 86]106012 AKMuGHOCNvblo, PACCMOMPENO KaK 21a6HbLU gbaxmop 6 NOHUMAHUU OCHOB PA3BUMUSL NCUXOJI0~
2UYECK020 nomeHyuala 6blNYCKHUKA WKOIbL.
I{'Juoneebte cJjlosa: nomenyual, polHounasd dKOHOMUKA, NTPUHUUN Hoeooépasoeaﬁue 6bINYCKHUKA.

Amnaroutiii Tonuap
MCUXOJOTTYHUI IIOTEHIIAJI BUTYCKHHUKIB KL
Y BUBOPI ITPO®ECII A PUHKOBOI EKOHOMIKU

Poskpumo ncuxonozivnuili nomenyian SUnYCKHUKIe 3a2a1vbHO0CEIMNHIX HAGUALLHUX 3aKAA0I8, WO CNPUse 6UOOPY
PUNHK0B0T Mpohecii; onucano NPUHUUNY YLAICHOCE THHOBAUIIMO-THOOPMAUILH020 NPOCTNOPY Y BUOOPI eKOHOMIKO-
nionpueMuuypKux npogeciii. Busnaueno, w0 0CHOSHUMU NOKASHUKAMU PO3GUMKY 6 Yuiie 0COOUCICHOT 20MmOo8HOCMI 00
nPoOGecitine -nionpueMHUbKOL € eKOHOMIKA MUCICHHS MaA NOGeOIHKU (3HAHN KOHKDEMHO20 COUIANDHO-CKOHOMIUHOZ0
cepedosuwa ma cnisgionecenns ix 3 eumozamu npopeciinoi OLAALHOCMI, 3 GLACHUMU THMEACKMYALHUMU
MONCAUBOCTNAMU); PiBeH® MOMUBAUTT D0CAZHEHb MA YCNIWHOCME 8 HAGUANNT; 30amHicmb 00 NPUIHAMmMS piuens y
cumyauisax eubopy; 601000 CROCOOAMU CAMONISHAHNS MA CAMOPOIGUMKY,; YMIHHA GUUMUC 8 YMOBAX CYMICHOT
(napmuepcvkoi) disavrocmi.

3pob6aeno GUCHOBOK, WO NCUXOI0ZIUHUT NOMEHUIAN SUNYCKHUKA WKOAU Y subopi npogecii — ue epexmusna 0isi
8 KoHKpemmill cumyauii, wo 6asyemvcs na npunyuni — “pobumu srcumms Kpauum 3a 6yov-saxux ymos”. Ilonsmms
epexmuenoi 0ii, aKy we Hasueaomv 0iI080I0 AKMUBHICTIO, POIZIAHYMO SK 20J06HUL (DAKMOP Y POSYMIHHI OCHOEB
DO3CUMKY TCUXOL02IUH020 NOMEHUIANY SuUnycKHuKa wxoau. Epexmuenoio 6 neeniil xonxpemnuii cumyauii ¢ ma 0is,
AKA NPUHOCUMD 0COOUCTOCTE NeGHUTL “NCUX0a02iunul npubymox” iy euzisdi 108020 00CEI0Y, 3HAHMS, NOKPAULCHHS
cninKyeanns (8iOKpUmMmMS HOBUX 11020 (OPM) 3 NAPMHEPOM, 106020 Oauenns cumyauii i cebe 6 will, ycniumny
mamepianviy OisavHicmy, PO3POOKY NAAHY, 3HAXOOHCEHHS HOBUX (POPM Camosupaxcenis i m.n. 36iocu egexmuenicmo
0ii 6 Konkpemmiil OAU3bKILL CUMYayii NOKIUKAHA BUSHAYATU CAMA 0COOUCTICTD

Kmouoei cnosa: nomenyiai; punxosa exoHoMIiKa; NPUHYUN HOBOYMBOPEHHsL BUNYCKHUKA.
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